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Expanded the lead pipeline by 219%, significantly

improving the volume and quality of inbound leads,
creating a more efficient sales funnel.
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Objectives Solutions
Significantly increase the number of ¢ Designed and executed a
qualified leads in the sales pipeline comprehensive [SETe generation
through a structured, omnichannel strategy combining SEQ, email
marketing approach. marketing, social media, paid ads, and
content marketing.
e Developed targeted campaigns to
attract high-intent prospects,
leveraging audience segmentation and

personalized messaging.

¢ Conducted customer interviews, crafted
compelling case studies and
promotional content to showcase real-
world success and build trust.

e Optimized Ilanding pages, gated
content, and CTAs to enhance
conversion rates..



